IJ A RCCE ISSN (O) 2278-1021, ISSN (P) 2319-5940

International Journal of Advanced Research in Computer and Communication Engineering

Impact Factor 8.102 :¢ Peer-reviewed & Refereed journal ::¢ Vol. 14, Issue 5, May 2025
DOI: 10.17148/IJARCCE.2025.14555

MUSIC RECOMMENDATION SYSTEM
BASED ON REALTIME USER EMOTIONS

M. Maheswari!, Barath Kumar R?

Assistant Professor, Department of Computer Science and Engineering, Anand Institute of Higher Technology
Kazhipattur, Chennai'
Student, Department of Computer Science and Engineering, Anand Institute of Higher Technology Kazhipattur,

Chennai?

Abstract: The increasing volume of digital music content has led to a growing demand for personalized music
recommendation systems that can understand and cater to individual preferences. This paper proposes an emotion-based
music recommendation system leveraging machine learning techniques and implemented using Python technology. The
system aims to enhance user satisfaction and engagement by recommending music tracks based on emotional context,
providing a more immersive and personalized listening experience. Key components of the system include a robust data
preprocessing pipeline, feature extraction from audio signals, and the development of machine learning models trained
on emotion-labeled datasets. Python libraries such as Pandas, NumPy, and Scikit-Learn are utilized for data manipulation,
feature extraction, and model training. The system employs state-of-the-art machine learning algorithms, such as deep
neural networks, to extract high-level emotional features from audio data. Evaluation of the proposed system involves
assessing its recommendation accuracy, user satisfaction, and the system's ability to adapt to dynamic changes in user
preferences and emotional states. The results are obtained through user studies and objective metrics, demonstrating the
effectiveness and efficiency of the implemented emotion-based music recommendation system.
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INTRODUCTION

Music plays a pivotal role in our lives, serving as a source of entertainment, emotional expression, and a means of
connecting with our innermost feelings. With the advent of digital music platforms and streaming services, the
accessibility to vast musical libraries has grown exponentially. However, navigating through this extensive repertoire to
find music that resonates with one's current emotional state remains a challenge. Emotion-based music recommendation
systems have emerged as a promising solution to this challenge, leveraging the power of machine learning and data
analysis to provide personalized music recommendations that align with the listener's mood and emotional preferences.
This paper explores the development and implementation of such a system using Python and machine learning techniques.
The primary objective of this research is to design a music recommendation system that can understand and respond to
the complex and nuanced emotions of the listener. To achieve this, we leverage machine learning algorithms that can
process and analyze various data sources, including audio features, user interaction data, and content metadata. By doing
so, the system aims to provide a dynamic and personalized listening experience, enhancing user engagement and
satisfaction.

Key components of this system include data collection, feature extraction, emotion classification, and recommendation
generation. We will gather a large dataset of music tracks, extracting audio features that capture acoustic attributes such
as tempo, energy, valence, and arousal. Emotion labels will be assigned to each track, encompassing a spectrum of
emotions like happiness, sadness, excitement, and calmness.

Machine learning models, such as neural networks, decision trees, or collaborative filtering, will be employed to learn
the relationships between audio features and emotional content. These models will be trained on historical user
interactions to understand the listener's preferences and predict their current emotional state.

The recommendation engine will then utilize these trained models to offer music suggestions aligned with the user's

current emotional state. This system will adapt in real-time, ensuring that the recommendations reflect changes in the
listener's mood or preferences as they interact with the platform.
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The implementation of this emotion-based music recommendation system involves programming in Python, a versatile
and widely-used language for data analysis, machine learning, and web applications. Python libraries such as scikit-learn,
pandas, and TensorFlow will be harnessed for data processing, model development, and deployment.

OBJECTIVE

The primary objective of this project is to create a music recommendation system that can accurately predict and
recommend music tracks based on the user’s emotional state. The system will leverage machine learning and Al
algorithms to analyze various factors, including lyrics, tempo, rhythm, and user interaction, to make emotionally relevant
music recommendations.

Key Challenges:

1. Emotion Recognition: Developing an accurate emotion recognition system that can detect a user’s emotional state
based on their input (e.g., text, voice, facial expression).

2. Feature Engineering: Extracting relevant features from music tracks and user data to quantify emotional characteristics.

3. Data Collection: Gathering a diverse and comprehensive dataset of music tracks annotated with emotional labels and
user feedback.

4. Model Development: Creating a machine learning model or Al algorithm that can map user emotions to music features
and recommend suitable tracks.

5. Real-time Recommendations: Ensuring that the system can provide real-time recommendations as the user’s emotional
state changes.

Deliverables:

1. An emotion recognition module capable of accurately detecting the user’s emotional state.

2. A comprehensive dataset of music tracks annotated with emotional labels.

3. A machine learning or AI model for music recommendation based on user emotions.

Benefits:

1. Enhanced User Experience: Users will receive music recommendations that align with their emotional state, leading to
a more personalized and enjoyable music streaming experience.

2. Increased Engagement: Users are more likely to engage with the platform and stay longer when they receive relevant
music recommendations.

3. Improved Customer Retention: Personalized music recommendations can help retain customers and reduce churn rates
for music streaming platforms.

4. Valuable Insights: The system can provide valuable insights into user preferences and emotions, which can inform
marketing and content strategies.

METHODOLOGY

1. Data Collection:

Gather a large dataset of music tracks with associated metadata, including genre, artist, and user-generated emotional tags

or annotations.

Collect user interaction data like listening history, likes, and dislikes to personalize recommendations.

2. Emotion Labeling:

- Use natural language processing (NLP) techniques to analyze lyrics, reviews, or user comments to extract emotional
cues associated with songs.

- Alternatively, crowdsource emotion labels or utilize pre-existing emotion tagging datasets.

3. Feature Extraction:

- Extract relevant audio features, such as tempo, key, valence, and energy, from the music tracks using audio analysis
tools or libraries.

- Cobine these features with metadata and emotion labels to build a comprehensive dataset.

4. Machine Learning Models:

- Train machine learning models, such as decision trees, random forests, or deep neural networks, to predict the emotional
characteristics of songs based on their features and emotion labels.

- Collaborative filtering techniques can also be used to personalize recommendations based on user preferences and
emotional states.

5. User Profiling:

- Create user profiles by analyzing their historical music preferences and emotional responses to songs.

- Use this information to understand the user's emotional state and preferences at a given moment.

6. Real-time Emotion Detection:
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- Implement real-time emotion detection methods, such as sentiment analysis of text inputs (e.g., user comments, social
media posts) or voice analysis from microphones and cameras.

- This step helps in understanding the user's current emotional state, which can change over time.

7. Recommendation Engine:

- Combine the predicted emotions of songs and users' emotional states to generate personalized recommendations.

- Use techniques like content-based filtering, collaborative filtering, or hybrid approaches to suggest music that matches
the user's mood.

8. Evaluation:

- Assess the performance of your recommendation system using evaluation metrics like accuracy, precision, recall, and
user satisfaction surveys.

- Continuously fine-tune your models and algorithms to improve recommendation quality.

9. Feedback Loop:

- Incorporate user feedback and interaction data into the recommendation system to enhance its accuracy and relevance.

- Regularly update the system to adapt to changing user preferences and emotional states.

10. Deployment:

- Deploy the emotion-based music recommendation system on a suitable platform, such as a mobile app, website, or
music streaming service.

- Ensure scalability and robustness to handle a large number of users and songs.

11. Monitoring and Maintenance:

- Continuously monitor the system's performance, scalability, and user feedback.

- Maintain and update the system to stay up-to-date with emerging technologies and user expectations.
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CONCLUSION

In conclusion, the emotion-based music recommendation system presented in this paper leverages the power of Python
and machine learning to provide a personalized and engaging musical experience for users. By employing advanced
algorithms and techniques, the system successfully analyzes users' emotional states and preferences, tailoring music
recommendations accordingly. The integration of emotion recognition models enhances the system's ability to
comprehend users' moods, ensuring a more accurate and enjoyable selection of music. The implementation demonstrates
the effectiveness of harnessing technology to bridge the gap between emotion and music, contributing to the evolution
of user-centric recommendation systems. As the field of machine learning continues to advance, this emotion-based music
recommendation system serves as a noteworthy example of how innovative applications can enrich the intersection of
technology and human emotion, ultimately enhancing the overall user experience in the realm of music consumption.
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