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Abstract: Social media platforms such as Facebook, Instagram, Tik Tok and Twitter have evolved. into complex socio- 

technical structures which affect society, technology, and the world economy. Artificial intelligence (AI) sentiment 

analysis and recommender systems have made personalization and predictive analytics better. Technologically speaking, 

though such advances cause concern as well. Concerning algorithmic bias, privacy, surveillance and the spread of fake 

information. Socially, such platforms enable activism, learning and community building, especially noticeable during 

such periods of world crisis, but they also lead to issues such as disinformation, cyberbullying, digital addiction and 

ideological polarization. Economically, social networking sites are robust ecosystems that encourage entrepreneurship, 

influencer marketing, and digital commerce and are also associated with risks of fraud or monopolistic control and data 

commodification. This review offers an objective perspective of their dualistic character of both causes of ethical, social, 

and governance dilemmas and catalysts of innovation by synthesizing the findings of 35 peer-reviewed articles published 

between 2017 and 2025. These findings indicate the urgency of making the operation transparent, innovative strategy 

sustainable and responsible use of AI. The evolving landscape of the social networking platforms will require that 

accountability and digital literacy is enhanced to ensure that opportunities to be exploited and risks reduced. 

 

Keywords: Networking Platforms, Artificial Intelligence, User Behavior, Digital Marketing, Misinformation, Data 

Privacy. 

 

I. INTRODUCTION 

 

Social networking sites or SNPs have now become an inseparable component of modern digital life and have affected the 

way individuals live in the society, communicate, learn, and conduct business. The first platforms to be used were 

Facebook, Instagram, Tik Tok, LinkedIn and X (previously Twitter) which were simple online applications that helped 

people connect and share information. They are universal ecosystems today with billions of users of diverse demographic 

and cultural backgrounds. It is projected that by the year 2025, they will have over 5.2 billion users across the globe and 

this indicates their unrivaled power and touch in the contemporary society. 

 

The next-generation technologies such as artificial intelligence (AI), big data analytics, sentiment analysis, and 

recommender systems have jump-started the astronomical growth of these platforms. These tools enhance the experiences 

of users through personalization and predictive engagement, however, raising grave concerns about data privacy, 

algorithmic bias, disinformation, and surveillance. SNPs contribute to community building, activism, and intercultural 

communication, but they are also the source of polarization, cyber bullying, and digital addiction. On the economic front, 

they have transformed the way businesses interact with their customers by facilitating new business models with the help 

of entrepreneurship, social commerce and influencer marketing. 

 

It is necessary to systematically examine SNPs on technological, social, and economic levels because they are both the 

sources of complex risks and innovation. To introduce a comprehensive understanding of the possibilities, challenges, 

and the opportunities associated with these platforms, this review tries to summarize the findings of previous research. 

 

II. LITERATURE SURVEY 

 

The body of exploration on social networking spots that looks at their intricate impacts on business, society, and 

technology is expanding. Former studies have looked at how these platforms impact stoner geste, shape online 
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communities, and support digital metamorphosis. By pressing significant discoveries from once exploration, this section 

offers a foundation for understanding current trends and relating exploration gaps. Social networking spots have altered 

how individualities communicate with each other, how communities operate, and how people act inclusively. They 

encourage social commerce by giving people the capability to form groups, express their views, and share gests with 

individualities worldwide [1]. 

 

During the COVID-19 pandemic, social media was a vital tool for communication, enhancing emotional support and 

reducing feelings of isolation [2]. On the other hand, excessive use, especially by students, can negatively impact users 

psychological health, academic performance, and social attention span [3]. Furthermore, research shows that users 

regularly alternate between Facebook, Instagram, and TikTok based on their emotional states and social needs [6]. Social 

media presents hazards like false information and cyberbullying, even though it provides venues for activism and social 

movements and has given voice to marginalized groups [9]. These platforms are now a major source of news and opinion 

formation, often influencing public discourse and societal narratives [10]. Furthermore, social networking promotes open 

communication and public participation among diverse groups by facilitating collaborative innovation and information 

sharing [14]. In urban environments, social media analytics aid in understanding neighborhood well-being and fostering 

community resilience [23]. Addiction, mental health conditions, invasions of privacy, and ideological disagreements 

persist despite their advantages. Therefore, it is crucial to approach the social implications of networking platforms with 

morality and awareness [21]. 

 

Social media platforms significantly influence the nature of modern economic activity. They serve as online marketplaces 

that enable businesses to engage with customers, promote products, and build their brands at a minimal cost [5]. Social 

commerce significantly influenced consumer buying patterns in every region, particularly during the COVID-19 

pandemic [2]. The rise of influencer marketing, targeted advertising, and data-driven strategies has altered how companies 

attract and retain customers [25]. Businesses, especially those in developing countries, benefit from social media's 

affordability and accessibility since it promotes financial sustainability and entrepreneurial growth [15]. Furthermore, 

social media platforms encourage transparent cooperation and creativity in the academic and business domains, boosting 

productivity and economic efficiency [14]. Additionally, they support green marketing and corporate social responsibility 

programs that improve brand reputation and market positioning [26]. However, economic reliance on these platforms 

also raises concerns about monopolistic control, algorithmic bias in visibility, and digital labor exploitation [9]. Despite 

these concerns, social networking remains a key driver of digital entrepreneurship and sustainable economic growth [19]. 

Social networking platforms are increasingly being incorporated into the digital infrastructure as a result of the 

development of new technologies such as recommendation systems, big data, and artificial intelligence (AI) [11]. By 

enhancing platform efficiency, optimizing content delivery, and personalizing user experiences, AI-powered algorithms 

have an impact on how people interact with digital content [30]. AI integration in social media enables sentiment analysis, 

trend forecasting, and user behavior tracking, providing valuable insights for researchers, businesses, and governments 

[29]. Furthermore, technological developments improve platform scalability and responsiveness by enabling automated 

content moderation, virtual reality integration, and real-time communication [28]. Additionally, by enabling users to 

adopt cutting-edge technologies like generative AI, blockchain, and smart contracts, social media promotes the spread of 

digital innovation [27][34]. These platforms encourage experimentation and feedback loops, which propel continuous 

enhancements to products and services. However, ethical concerns regarding algorithmic bias, data privacy, misleading 

information, and AI accountability are also raised by the rapid advancement of technology [21]. It is necessary to strike 

a balance between responsible governance and technological advancement in order to ensure that social networking sites 

continue to serve the public interest in a sustainable manner [35]. Social networking platforms (SNPs) are growing as a 

result of technological advancements, especially in the areas of big data, analytics, artificial intelligence (AI), deep 

learning, and recommender systems. These technologies improve personalization, but they also bring with them dangers 

like political polarization, misinformation, and echo chambers. The combination of generative models and AI based 

partnerships enables accomplishing complex tasks, such as making simulations of user behavior and content optimization 

on these platforms possible. Research points to deep learning recommendation systems as a way to enhance user 

engagement, and social media informatics as a method to establish resilient cities and societies. Applications of AI also 

include marketing resilience, enterprise innovation, and forensics. The emergent technological domains of cybersecurity, 

privacy and governance present complicated socio-technical ecosystems. The social networking sites (SNPs) have had 

significant impacts in the way people communicate, who they are and how they act as a group. 

 

Such platforms played a vital role in sustaining education in the COVID-19 pandemic and demonstrated a range of effects 

on user well-being. Moreover, SNPs promote community problem solving, online activism and social capital. However, 

in times of political events, they present some severe threats such as disinformation, extremism and misinformation. SNPs 

promote knowledge-exchange and innovation on online forums and sustainability and resilience in smart cities. 

Nevertheless, there are grave concerns on the ethical and psychological impact of abuse, addiction, and cyberbullying, 
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which means that SNPs are two aspects that encourage empowerment and pose risks to the community. In an economic 

perspective, social network platforms (SNPs) are significant drivers of digital transformation that impact the consumer 

behavior, corporate sustainability, and international trade. Research indicates that they affect the consumer buying habits 

particularly at times such as COVID-19 pandemic and contribute to economic offenses such as psychological 

manipulation and fraud. 

 

III. METHODOLOGY 

 

In order to gather, examine, and synthesize the body of exploration on social networking platforms from technological, 

social, and profitable perspectives, this review employs a methodical methodology. The methodology is intended to 

guarantee thorough content, responsibility, and equity in the selection and assessment of exploration. 

 

A. Design of Research 

A methodical literature review (SLR) methodology is used in this work. The ideal is to critically examine academic 

workshop that punctuate the different functions of social networking spots and were published between 2017 and 2025. 

 

B. Sources of Data 

Applicable keywords, similar as the following, were used to search peer- reviewed journal papers, conference 

proceedings, and dependable databases like IEEE Xplore, Springer, ScienceDirect, Scopus, Web of Science, and Google 

Scholar: 

 

• Social networking sites. 

• Artificial intelligence in social media. 

• Influencer economy and digital marketing. 

• Misinformation and data privacy. 

• User engagement and behavior. 

 

C. Exclusion and Inclusion Standards 

• Included are empirical and conceptual studies, as well as research on the technological, social, and economic 

facets of social networking platforms that were published in English between 2017 and 2025. 

• Exclusions include works that are not within the purview of this review, duplicate studies, articles that are solely 

opinion-based without any analytical backing, and peer-reviewed articles. 

 

D. Selection process 

35 studies were selected from an initial pool of more than 120 articles based on factors such as analysis quality, citation 

impact, and relevance. To guarantee alignment with the review objectives, full-text review was conducted after abstract 

screening. 

 

E. Framework for Analysis 

Three main themes were used to group the chosen studies: 

1. Technological Aspects (big data, AR/VR, blockchain, AI, recommender systems). 

2. Social Aspects (polarization, misinformation, activism, community building, and digital addiction). 

3. Economic Aspects (influencer economy, entrepreneurship, digital marketing, and financial sustainability). 

To highlight recurring themes, new developments, unmet research needs, and potential directions, insights were 

combined. 

 

IV. LITERATURE REVIEW BY THEME 

 

A. Aspects of Technology 

Technology, such as artificial intelligence (AI) and big data analytics, as well as recommender systems, has radically 

changed the social networking sites. AI makes predictive analytics, sentiment analysis, and personalization possible, 

though algorithmic bias, opaqueness, and misuse of user data also can occur. Genetic technologies such as generative AI, 

AR/VR, and blockchain, which create immersive experiences, are also gaining more and more popularity among SNPs, 

yet they also entail moral dilemmas. Automated moderation and advanced content delivery contribute to scalability but 

there are concerns about surveillance and fake news. 

 

B. Social Aspects 

SNPs are influencing the social communication, community growth, and human interaction. They do this by promoting 
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education, activism, and dialogue between cultures particularly during such emergencies as the COVID-19 pandemic. 

But they also pose such threats as disinformation, digital addiction, harassment online, polarization of ideologies. Based 

on platform design and use patterns, research has identified that mental health and well-being are affected differently. 

 

C. Aspects of the Economy 

Regarding the economy, SNPs have emerged as robust eco-systems that are transforming the consumer behavior, 

entrepreneurship, and marketing. Targeted messages, influencer networks and social commerce have altered business 

models and served as the entry-point to international companies and microenterprises alike. Nevertheless, fraud, 

monopoly, and the use of user data as a commodity are still risks. SNPs enhance access to financial inclusion and 

entrepreneurial sustainability in developing nations, though its benefits are constrained by access and digital divide 

differences. 

Figure 1: This figure shows how a systematic literature review (2017–2025) is conducted, starting from peer-reviewed 

journal sources, then categorizing studies into technological, social, and economic perspectives, and finally analyzing 

them thematically, comparatively, and by trends. 

 

V. DISCUSSION 

 

Social, technological and economic outcomes indicate interdependent relationships. Personalization, powered by AI, such 

as the one in consumer buying choices (economic), can cause consumer engagement (technological), and social 

polarization. Civic involvement, creative business strategies, and engaging user experiences are examples of positive 

synergies. Trade-offs like algorithmic manipulation, privacy violations, and unequal access, however, underscore the 

necessity of governance frameworks that strike a balance between accountability and innovation. 

 

Dimensions Advantageous Effects Adverse Effects. 

• Real-time analytics, scalability, immersive experiences, and technological personalization. 

• Misinformation, algorithmic bias, invasions of privacy, and surveillance threats. 

• Intercultural communication, activism, education, and social community involvement. 

• Disinformation, addiction, polarization, and cyberbullying. 

• Economic Digital marketing growth, entrepreneurship, financial inclusion. 

• Inequality, data commodification, monopolistic control, and fraud. 

 

Research Deficits and Prospects 

There are still gaps in long-term studies and interdisciplinary integration despite a lot of research. Inclusion, sustainable 

governance, and AI explainability are not well covered in the literature. Future studies ought to investigate: 

 

• Ethical SNP AI mechanisms. 

• Models of accountability and transparency in governance. 

• Techniques for minimizing false information while preserving the right to free speech. 

• How SNPs influence resilience and digital well-being in smart societies. 
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Figure 2: The figure shows how positive and negative impacts are distributed across technology, society, and the 

economy, with technology and society having a balance, while the economy faces more negative impacts. 

 

VI. CONCLUSION 

 

The social networking sites have become important aspects of the contemporary life and they have affected the way 

people communicate, technology application, and business operations. This paper has discussed the applications of 

these platforms in three main perspectives which include technological, social and economic perspective by identifying 

both advantages and disadvantages. These platforms have allowed people to exercise freedom of expression, engage in 

communities and cross national boundaries. However, they have also exacerbated such issues as cyberbullying, 

disinformation, and polarization on the Internet. The financial potential of companies, particularly small ones, has been 

enhanced by the social network because of the possibility of engaging the customers, creating brand awareness, and 

promoting products with minimal costs. Nonetheless, the utilization of data-driven advertising and possible manipulation 

of consumer data creates grave social and privacy issues. The social media platforms have turned into the centers of 

technological innovation as they have combined AI, machine learning, and sophisticated analytics to tailor user 

experiences and enhance their engagement. In addition to the risks related to such technologies (such as algorithmic bias, 

data exploitation, and opaqueness), they improve productivity and user satisfaction. In totality, social networking sites 

have a two-sided reality: immense benefits in the form of economic prospect, social progress, and technological 

advancement, and threats that need to be handled properly. The need to adopt user empowerment strategies, transparent 

governance and responsible design is urgent to achieve a successful and sustainable digital future. Cooperation will play 

a significant role in ensuring the social networking ecosystems have the greatest benefit and minimal harm through 

collaboration among developers, policymakers, businesses and users. 

 

Social networking sites (SNPs) are influential to the society, technology and the economy of the world. Big data and 

artificial intelligence (AI) have turned SNPs into intricate social-technical systems that permit engaging with the digital 

world to a great extent and tailoring the communication. SNPs have transformed the world socially to the level of 

activism, community development, and communications. Although these advantages empowerment, they also introduce 

such risks as addiction, mental health disorders, and fake information. In economic terms, SNP has changed the way of 

marketing, entrepreneurship, and consumerism, triggering financial prosperity and creativity. Their commonness 

however casts doubts on data, monopolization, fraud and commodification. The study claims that Special Network 

Platforms (SNPs) present significant ethical, legal and social concerns besides connectivity, sharing of knowledge and 

economic revolution. In order to find the right balance between innovation and accountability, the multidisciplinary 

approach including consideration of economic governance, social responsibility, and technology design is needed. 

Future research must focus on ethical use of AI, sustainable development and legal efforts to protect user rights and 

make use of the transformative capabilities of SNPs. 

 

VII. PROSPECTS FOR THE FUTURE 

 

The future of SNPs will be affected by the continuous improvement of technology, governmental oversight, as well as 

evolving needs of the users. Generative AI, decentralized, and extended reality (XR) have the potential to transform 

digital interactions. Meanwhile, the debate on the topic of algorithmic accountability, ethical governance, and digital 

well-being will become even more heated. The future studies should bridge disciplinary gaps in order to ensure that 

SNPs evolve in a manner that is supportive of the sustainability goals and interests of the general population. 

https://ijarcce.com/
https://ijarcce.com/


ISSN (O) 2278-1021, ISSN (P) 2319-5940 IJARCCE 

International Journal of Advanced Research in Computer and Communication Engineering 

Impact Factor 8.471Peer-reviewed & Refereed journalVol. 14, Issue 8, August 2025 

DOI:  10.17148/IJARCCE.2025.14830 

© IJARCCE               This work is licensed under a Creative Commons Attribution 4.0 International License                 294 

 
Figure 3: The figure shows the future direction of social networking platforms, emphasizing key areas like generative 

AI, extended reality, digital well-being, algorithmic accountability, and decentralized platforms. 
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